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In point 7, the deadline is 2025 for commitments made
before that year and 2028 for those acquired starting in
2025 (with the exception of supermarkets).

In point 8, if the answer is no, it is essential that you
publish your commitment on your website or social media
and send the link to ccastano@sinergiaanimal.org.

Types of eggs: refers to the type of eggs that the company
PURCHASES (shell eggs, processed eggs or eggs as an
ingredient)

In point 10, the answer should include the total sum of all
types of eggs purchased, including those from outsourced
products.

(The total should be the sum of the answers to questions 11,
12, and 13.)

In point 10.1, of the previously mentioned amount, the
percentage you can ensure is already cage-free.

In point 11.1, eggs are defined as: Shell eggs or fresh eggs,
in its natural state, without any processing.

In point 12.1, eggs are defined as: Processed egg:
This is an egg that has undergone pasteurization,
homogenization, or dehydration and is subsequently
packaged, either in its entirety (white, yolk, and shell)
or in its separated components (white or yolk), liquid,
powdered, etc.

In point 13.1, eggs are defined as: Eggs as an ingredient:
Any product purchased by the company that is already
processed and contains egg. For example, mayonnaise or
baked goods; that is, all outsourced products containing
egg in any form that is not produced in-house.

In point 14, if your company publicly shares the
percentage of commitment implementation for Latin
America or specific countries in the region, please
include the link here.

In point 17, remember that for any questions about filling
out the form, you can contact
ccastano@sinergiaanimal.org.

NOTE: Make sure to press the "send" or "submit" button
at the end of the questionnaire.
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