SINERGIA
ANIMAL

TUTORIAL FOR THE

Sinergia Animal
Questionnaire:

GO TO THE FORM: }

ENTER YOUR COMPANY'S DETAILS: )

)

5. Country or region where the

company operates

&. Country or region where this cage-

free commitment applies

7. Commitment deadline (year)

8. Does
publication about the commitment in your

@ company have a permanent

website or social media channels?
® Yes

Ho

8.1. Pleass paste the link to the
commitment

2, Have you identified cage-free egg
providers to satisfy your demand?

® vYes

No

10. What is the total amount of eggs

ased by the company per month? (in

ol eggs, processed e
products that contain g

10.1. From that amount, what
percentaje is already cage free?

11. Does your company use shell eggs?
@ Yes

No

11.1. How many shell eggs doas your
company use per month?

11.2. What percentage of shell eggs are
already cage free?

12. Does the company use processed
eggs (liquid, powder)?

12.1. How much processed eggs does
your company use per month?

What percentage of cage-free
processed egg is already cage free?

13. Does the company use products that
contain eggs as ingredients (mayonnaise,
pastry, etc)

13.1. How much eggs as products does
your company use per month
approximately?

14. If you have the cage-free progress
percentage information publicly available
here, please put the link in the

sOme

answer box

15. The amount of eggs a company uses
is significant for estimating the animals
affected by these policies. About this
data, please mark the option for your
company

It is confidential

It can be published

16. Has your company identified any
obstacle for its transition to a cage-free

ogg supply chain?

17. Do you have any questions,

comments, or additio formation

related to this process to share?

, the deadline is 2025 for commitments made
before that year and 2028 for those acquired starting in
2025 (with the exception of supermarkets).

, if the answer is no, it is essential that you
publish your commitment on your website or social media
and send the link to .

refers to the type of eggs that the company
PURCHASES (shell eggs, processed eggs or eggs as an
ingredient)

, the answer should include the total sum of all
types of eggs purchased, including those from outsourced
products.

of the previously mentioned amount, the
percentage you can ensure is already cage-free.

, eggs are defined as: Shell eggs or fresh eggs,
in its natural state, without any processing.

, eggs are defined as: Processed egg:
This is an egg that has undergone pasteurization,
homogenization, or dehydration and is subsequently
packaged, either in its entirety (white, yolk, and shell)
or in its separated components (white or yolk), liquid,
powdered, etc.

, eggs are defined as: Eggs as an ingredient:
Any product purchased by the company that is already
processed and contains egg. For example, mayonnaise or
baked goods; that is, all outsourced products containing
egg in any form that is not produced in-house.

, if your company publicly shares the
percentage of commitment implementation for Latin
America or specific countries in the region, please
include the link here.

, remember that for any questions about filling
out the form, you can contact

NOTE: Make sure to press the "send" or "submit" button
at the end of the questionnaire.



http://www.cagefreetracker.com/latinoamerica/form

